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The great majority of design is not radical innovation involving
technological breakthrough or new venture entrepreneurship - but
rather the continuous, incremental improvement of existing products.
The Dell 966 All-in-One Scanner/Copier/Fax/Photo Printer uses design
to elegantly refine a familiar product genre of electronic business

equipment, as part of Dell’s strategy to move away from re-badging

products purchased from other suppliers and toward asserting its
own distinctive Dell design brand identity.

Aimed at the small home office, the 966 design language conveys
precision, reliability and usability. Particular attention is given to user
interface interaction design, including fast ‘out-of-the-box’ set up time,
colour-coded touch points, a simplified control panel, universal icons,
a tilting display screen to combat glare and easy service accessibility.
Design for recyclability is also optimised.

Most multi-function printers resemble mash-ups of disparate electronic
and electro-mechanical parts, and look unsightly especially when they
include an automatic document feeder - not something you would
want in a home. The 966 accomplishes the difficult task of integrating
it all into a simplified, coherent, crisply detailed, minimum footprint
design statement, more akin to a consumer appliance than a piece
of office equipment. Its sleek appearance and multi-purpose features
make the Dell 966 All-in-One Photo Printer a cut above the rest.




“We are especially proud of
the design for the 966,
pbecause it harmonises form
with use and environmental
pbenefit without compromise.
From the sculptural three-
dimensional ‘wrap' language
to the intuitive interface,
the design uplifts the spirit.
And knowing that we have
minimised manufacturing
porocesses and parts,
ightening the environmental
impact of this printer,
brings a deep satisfaction
to the design team.”

The Design Team




We live in an age of complexity, fuelled by technology stuffed
every which way into as small a space as possible. But in the
race to compress, the human element, its cognitive processes,
its cultural context and the environmental impact, have been
ignored. The result is a mess of buttons with seemingly conflicting
messages, confusingly arranged with no regard for the environment.

The 966 is a high-quality inkjet multi-function printer which was
placed into distribution in November of 20086. It was designed by
Dell’s Singapore design studio to bring compelling design and All-
In-One (AlO) inkjet printing to the small office and home office
customers. These customers don’t have time to become
printing/faxing/scanning experts, but they do have the luxury of
a crowded market segment to select from, so Dell turned to
design for its point of differentiation.

The 966 printer has a clean, crisp aesthetic. One surface flows
smoothly and purposefully to the next, with each transition carefully
designed to communicate function to the user, whether lifting the
top for scanning or adjusting the view angle of the LCD screen
found on the control panel. The control panel itself moves from
the side of the printer to the front with a smooth, fluid-like three-
dimensional wrap around the corner, appearing to offer itself to
the user, always friendly and ready.

The design of the 966 embodies a customer experience strategy

that considers all the attributes of design excellence. The result
is delivering global value for the company, which enhances
Singapore’s status as a world leader in innovation, creativity and
best business practices.










