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There is an amazing interior design project created at the Learning
Centre in Asia, where people can interact amidst a uniquely designed
environment and learn how to use Philips’ extensive range of
medical devices.

The clever design execution reflects the company’s philosophy, which
is to capture the very essence of modern, contemporary design.
Through its minimalistic approach, design is distilled into its simplest
and purest form by shaving off elements such as the entrance counter,
waiting hall and auditorium. By eliminating the conventional use of
space, it has opened up an entirely new spatial realm and experience
- facilitating smoother interaction between the user and their immediate
environment. The warm glow and luminosity of the specially designed
lamps are exceptionally beautiful and evoke a magical feel.




‘It was about transforming
a 'passive sit-back

training location' iNto a
lean-forward engaging
environment’ and sculpted
with space, material and light
- an ambient experience that
convinced the heart ano
seduced the mind.”

The Design Team




Philips Design was commissioned to create a conducive environment
for users who are being trained in highly technical and medically
complex content. To lighten the demanding training experience, an
area was created with an open layout of flowing spaces and dynamic
ambient lighting, articulated with the use of light materials and
inviting forms. To complete the structural concept, a message was
created on the walls of the learning centre that speaks of Philips’
commitment to ‘improving people’s lives’. This ideal was put into
the context of a man’s constant pursuit to learn more about
themselves and the world they inhabit - especially with clear
references to the medical field.

In keeping with the company’s vision, mission and values, three
key areas were identified for the new environment - a Reception
area, Chill-out area and an Amphitorium. The centre’s clean curved
lines reflect both its technical function and soften the harsh clinical
shapes often associated with laboratory and learning environments.
Elements from the Chill-out and Reception areas, such as the
furniture and lighting, echo the centre’s medical focus with semantics,
shapes and materials that mimic cells, clusters and microscopic
bone structures.

Throughout the centre, clusters of lighting cells hang from the ceiling
and are used to create a ‘halo-ambient’ effect, particularly at the
Reception & Chill-out areas where visitors are kept emotionally
engaged through a dynamic behavior of lighting cells that achieve

a range of changing colour cycles, giving the illusion of time passing.










