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As Creative Director, CEO and designer, Sau Hoong’s advertising portfolio
covers many important Asian markets and is filled with great story-
telling adventures. In a career, which spans from being a Creative Director
for a multi-national agency to managing her own internationally renowned
advertising agency, 10AM Communications in Singapore, she has
created an impressive array of work for CCTV, Sony Ericsson, Nippon
Paint, Bank of China and Sony.

Each advertising campaign captures the indigenous cultural spirit of the
East and is imbued with pure, poetic compositions of lush images that
move with hauntingly beautiful music. Sau Hoong’s work resonates with
a serene, sophisticated style that is unmistakably hers and stirs our
inner most human emotions. She is a great ambassador for Singapore
Design as exemplified by some of her work for China. Many of which
have earned the reputation for most memorable television work of all
time — making her a truly international storyteller.

www. 10am-asia.com




‘| see each new project within
the context of everything that
came before it. | am a firm
peliever of track records.
As such, | try my best to have
each new work add to the
existing body of work | have
built over the years.”

Lim Sau Hoong,
10AM Communications




Picture a vast blue sky with moving clouds and below, a field of
emerald green. Then a parade of villagers dressed in vibrant
jewel-toned costumes beaming with sheer joy and excitement
as they paint their humble little abodes. With each stroke of the
paint brush, they move rhythmically to the tune of an uplifting
Mongolian folk song. This advertisement gave viewers a rare
glimpse of village life in rural Mongolia and changed the way
they perceive ordinary household paints forever. A strong
combination of visual and musical artistry - perfected by none
other than Lim Sau Hoong of 10AM Communications.

Sau Hoong holds an honours degree in Arts from the National
University of Singapore and a Diploma in Education from the
Institute of Education, majoring in Music. She began her career
at Ogilvy & Mather Singapore. She had spent a total of 11 years
working her way from junior Copywriter to Creative Director of
Ogilvy & Mather Singapore, Beijing and Shanghai.

Following this, Sau Hoong took her stewardship to the BBDO
network, where she served as both Executive Creative Director
of the Singapore office and Creative Consultant for the network’s
China arm.






In Oct 2000, Sau Hoong made her biggest move yet, starting
a small shop with just ten colleagues. 10AM Communications,
which Sau Hoong co-founded and remains Chief Executive
Officer/Executive Creative Director of, has since burgeoned

to a highly regarded full service agency of 25 professionals.
10AM’s reputation has lead to work for some of the world’s most
reputable brands including McDonald's, CCTV, Sony Ericsson,
Sony and CapitalLand.

Sau Hoong brought her Midas touch with her, creating many
unforgettable commercials, many of which proved to be some
of the region’s most timeless and memorable work. These
include: a picturesque piece for Nippon paint that was shot in
Mongolia, a progressive campaign for Pidemco Land, Guinness
‘Word of Wisdom’ campaign that ran from 1989 to 1994 (featuring
Hong Kong celebrity, George Lam), work for China’s national TV
station, CCTV, Sony Ericsson ‘Squirrel’ commercial, and the
Bank of China campaign that not only garnered over 70
international awards but also created an enduring brand image
for the bank.

“Sau Hoong is a visionary in all aspects. Her uncanny ability to
create and inspire isn’t a skill one simply picks up from a
curriculum. Rather, it’s a combination of her innate artistry, her
gift for grace and her unique ethos. And whilst her talent has
touched many, few can fathom just what it is about Sau Hoong’s
work that lends itself such stirring emotional qualities,” says
Theseus Chan, Creative Director of WORK Advertising.









